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MORRISON & FOERSTER AND THE MOTION PICTURE ASSOCIATION (MPA) CO-

HOST TWO PANELS ON INFLUENCER MARKETING AND ANIMATED FILMS AT 2018 

BERLINALE FILM FESTIVAL 
 

 
 

(f.l.t.r.: Till Schmerbeck, Schmerbeck Entertainment; Levin Vostell, Influry; Prof. Klaus 
Goldhammer, Goldmedia; Christoph Krachten, United Creators; Ute Zahn, Artist Network; 
Christiane Stützle, Morrison & Foerster; Charles H. Rivkin, MPAA; Michelle Logsdon, U.S. Embassy 
Berlin; Germar Tetzlaff, Twentieth Century Fox of Germany; Stan McCoy, MPA; Patricia Ernst, 
Morrison & Foerster; Christian Sommer, MPA) 

BERLIN (February 19, 2018) – Morrison & Foerster, a leading global law firm, hosted high-profile panel 
sessions on “Film Goes Social & Animation” together with the Motion Picture Association (MPA), on the 
occasion of the 68th Berlinale Film Festival.  

Michelle R. Logsdon, Cultural Attaché, U.S. Embassy Berlin, opened the panel and highlighted the long-
standing relationship between the film industries of Germany and the United States. During his keynote 
address, Ambassador Charles H. Rivkin, Chairman & CEO, MPAA, said, “while we rightly celebrate this 
global explosion of imagination and innovation today, there are challenges we must confront.  We must ensure 
policymakers understand that film and television – from script to screen – is at the cutting-edge of our digital 
world, and our perspectives should be at the heart of pro-innovation policies. We must stand up for the artists 
of today, and unleash the imagination of tomorrow’s creators.” 

The two panel sessions, attended by more than 150 guests, were organized and moderated by Christiane 
Stuetzle, partner and head of Morrison & Foerster’s German film practice and co-head of the firm’s Global 
Film & Entertainment Practice, and Stan McCoy, President and Managing Director, MPA EMEA. “This 
session was a perfect way to celebrate the fifth anniversary of one of the favorite side events taking place during 
the Berlinale,” said Stan McCoy of the MPA. “Both panels demonstrated that the film and television sector is as 
the cutting edge of innovation, both on the production side and in the way we connect with audiences.” 

The first panel session focused on the increasing importance of influencer marketing for the promotion and 
marketing of a film.  

Prof. Klaus Goldhammer, of the Berlin-based research institute Goldmedia, outlined the economic 
importance of influencer marketing. In Germany alone, according to his research, it has reached a turnover of 
nearly €1 billion in 2017. Till Schmerbeck, the producer of German horror movie “Heilstätten”, in which a 
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group of influencers make a joint challenge and spend a weekend in a horror house, mentioned how the actors 
of his movie, who at the same time are influencers, contributed to the awareness of the upcoming movie on 
social media. Germar Tetzlaff, Marketing Manager at Twentieth Century Fox of Germany, who will release 
this movie, emphasized that influencer marketing has become an increasingly important tool for the film 
distribution and that the main appeal is that statistics and feedback from followers are immediately available. 
Actor Tim Oliver Schultz, who stars in the movie “Heilstätten”, and his PR Agent Ute Zahn, emphasized 
that influencer marketing is all about authenticity. Levin Vostell, Founder and CEO of the Berlin based start-
up Influry, which offers an algorithm that his customers can use to find the right influencers for their respective 
product, describes this kind of influencer marketing as ‘micro influencer marketing’ with a larger number of 
individual influencers marketing a wider range of products. The panel concluded that in an increasingly digital 
world with an increasing number of people using less and less traditional media such as television and 
newspapers, influencer marketing has become a stable tool for successful promotion and distribution of audio 
visual content. Tim Oliver Schultz added: “I actually learned something about myself as an influencer after 

listening to the panel” 

The second panel, under the heading 
“Film goes Animation”, started by 
celebrating Wes Anderson’s opening movie 
of the Festival, “Isle of Dogs”. The movie’s 
producer Jeremy Dawson and the CFO of 
production company Indian Paintbrush, 
Deborah Wettstein participated at the 
panel discussion. , Jeremy Dawson provided 
insights into the production process of “Isle 
of Dogs”, which has been shot in stop 
motion. He also stressed that an incredible 
team of over 200 people from more than 20 
countries worked more than two years to 
create more than 1,000 dog puppets for the 
movie. During that time, seven weddings 
were celebrated and five children born 
within the group of crew members. 

 
 

(f.l.t.r.: Christian Sommer, MPA; Martin Herzberg, Trixter; Michelle Logsdon, U.S. 
Embassy; Gene Gang, Indian Paintbrush; Deborah Wettstein, Indian Paintbrush; 
Christiane Stuetzle, Morrison & Foerster; Charles H. Rivkin, MPAA; Stan McCoy, MPA; 
Tania Reichert-Facilides, Freebird Pictures; Jim Meenaghan, United Talent Agency) 

Deborah Wettstein described that they initially started the project without having a distributor on board, and 
praised the great relationship with Fox Searchlight, who joined the project as distributor and is a long-standing 
partner of Indian Paintbrush and Wes Anderson’s films. Jim Meenaghan, talent agent at United Talent 
Agency in Los Angeles (for Wes Anderson, among others), introduced a new initiative for the enhanced 
distribution of independently-produced animated films. He praised the new opportunities in the digital world, 
including influencer marketing, which he considers a significant contributing factor to a successful marketing 
campaign. Equally, Tania Reichert-Facilides, CEO Animation Germany and Freebird Pictures, outlined 
how her initiative for a better distribution of animated films in Europe has just started and that there is 
increasing demand for animated films. This was acknowledged by Peter McPartlin, EVP Strategic Planning 
& Business Operations at Paramount, who presented a variety of upcoming animated films at Paramount. 
Martin Herzberg, the managing director of Trixter, the biggest German post production and visual effects 
company, added that the revised German DFFF funding, allowing service providers such as postproduction 
companies to directly apply for subsidies, will also contribute to attract more business in the field of animated 
films to Germany.  

Christiane Stützle wrapped up the panels by concluding: “In an increasingly digital world, new 
opportunities for both marketing and distribution, as well as for production, have arisen, and the expanding 
marketing via social media allows better targeting and helps broaden audiences around the world.”  

The panel discussion was followed by a reception with approximately 300 high-profile guests from the 
international film & entertainment industry. 
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ABOUT MOFO 

 
We are Morrison & Foerster — a global firm of exceptional credentials with 16 offices across three continents. 
Our clients include some of the largest financial institutions, investment banks, Fortune 100, and technology 
and life sciences companies. The Financial Times has included the firm in its lists of most innovative law firms 
in North America and Asia every year that it has published its Innovative Lawyers Reports in those regions. In 
the past few years, Chambers USA has honored MoFo’s Bankruptcy and IP teams with Firm of the Year 
awards, the Corporate/M&A team with a client service award, and the firm as a whole as Global USA Firm of 
the Year. Our lawyers are committed to achieving innovative and business-minded results for our clients, while 
preserving the differences that make us stronger. 
 

About the MPAA 

The Motion Picture Association of America, Inc. (MPAA) serves as the voice and advocate of the American 
motion picture, home video and television industries from its offices in Los Angeles and Washington, D.C. Its 
members include: Walt Disney Studios Motion Pictures; Paramount Pictures Corporation; Sony Pictures 
Entertainment Inc.; Twentieth Century Fox Film Corporation; Universal City Studios LLC; and Warner Bros. 
Entertainment Inc. 
 


